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Abstract 
Tourism industry is susceptible to risks, threats, disasters as well as 
epidemics. These factors are major constraints towards tourism activities. For 
instance, the impact of the current COVID-19 pandemic in the tourism 
industry has transformed consumer behaviour in travelling, such as 
development of negative emotions and mistrust among tourists. Different 
travel constraints account for different effects on consumer’s intention to 
travel or to go for holiday. However, what are the most important travel 
constraints influencing travel intention among Malaysians amid the current 
pandemic? The question remains debatable. Therefore, the purpose of this 
study is to clarify this arguable question. Using a quantitative research 
approach, this study examines the effects of structural constraints (i.e. cost, 
time, space) and intrapersonal constraints on intention to travel/go holiday 
among Malaysian consumers during the COVID-19 pandemic. In addition, 
this study investigates whether perceived risks moderate the relationship 
between the travel constraints and intention to travel. The findings of the study 
indicate that intrapersonal constraints have a negative effect on intention to 
travel, and the negative relationship between intrapersonal constraints and 
intention will be stronger if perceived travel risks are higher. The findings 
provide valuable information. Significantly, this information can be used by 
destination marketers and authorities to develop the right strategies and 
policies for increasing Malaysian consumers’ confidence towards travel in the 
future. 

Keywords:  consumer behaviour, COVID-19 pandemic, travel constraints, 
travel risks, travel intention 
 

 Introduction 

As one of the most important economic sectors, the tourism and 
hospitality industry accounted for 7% of global trade, and it contributed 



MALAYSIAN JOURNAL OF CONSUMER AND FAMILY ECONOMICS Vol 27, 2021 

201 

more than 20% of GDP in some countries in 2019 (UNWTO,2020). 
There is no exception for Malaysia where the industry generated RM 
240.2 billion or 15.9% of national GDP in 2019 (Department of Statistics 
Malaysia, 2020). However, the industry is closely linked to economic, 
social, and cultural changes. Particularly, it is vulnerable to risks, 
threats, disasters as well as epidemics which are the constraints to 
tourism activities. These constraints, such as the current COVID-19 
pandemic, impose serious challenges to the tourism and hospitality 
industry. The pandemic has transformed consumer behaviour in 
travelling, such as development of negative emotions, mistrust (Hall et 
al., 2020; Rosello et al., 2017). Due to the pandemic, a couple of 
questions have emerged with regard to consumer behaviour. What are 
the most important travel constraints among Malaysians amid the 
current pandemic influencing the intention to travel/go holiday? Does 
perceived travel risks moderate the relationship between the travel 
constraints and intention to travel? There is a scarcity of research 
investigating how travel constraints and perceived travel risks influence 
travel consumption behaviour among Malaysian consumers. In the 
consumer behaviour literature, several factors have been identified to 
adversely affect travel consumption behaviour to a certain degree, 
some of which negatively impact intention to travel. 

The current research contributes to the literature in several 
ways. First, this paper broadens the knowledge of travel related 
behaviour by understanding  consumers in Malaysia amid the current 
COVID-19 pandemic with regard to travel constraints and perceived 
travel risks. Secondly, the present paper brings significant insights to 
the literature on consumer behaviour as well as tourism marketing from 
the perspective of Southeast Asia. Holiday travel is the most popular 
type of tourism in the world. Hence, it is very important for tourism 
related organisations and authorities to understand factors influencing 
consumer consumption in travel related products/services so as to 
develop suitable marketing strategies. By doing so, the negative 
impacts of travel constraints may be offset, and consumer’s intention 
to travel may consequently increase. Finally, the authors also provide 
some new insights on Malaysians’ way of thinking and their 
travel/holiday intention in the unprecedented situation of the COVID-
19. 
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 Literature Review  

The concept of constraints varies in different contexts and in 
different academic disciplines. Researchers have been utilizing the 
concept to explain why individuals avoid certain behaviours and 
participation in some activities (Koronios et al., 2020; Moutinho, 1987).  
It is very important to understand travel constraints because they 
restrict people’s participation in leisure activities and reduce 
consumer’s demand for tourism products and services. Meanwhile, it 
should be noted that constraints do not necessarily lead to non-
participation of travel behaviour (Jackson & Searle, 1985). Therefore, 
people may engage in leisure travel activities regardless of a range of 
constraints, but the existence of constraints may change travel 
behaviours to some extent (Karl et al., 2020). 

To gain a better understanding of travel constraints, Crawford 
and Godbey (1987) developed the Leisure Constraints Model (LCM), 
consisting of intrapersonal, interpersonal, and structural components, 
which explains barriers of leisure activity participation. This model has 
been widely adopted in a range of contexts in marketing, including 
leisure and tourism activities (Yang & Tung, 2017). For example, Huber 
et al. (2018) examined constraints and facilitators with regard to senior 
tourism. Their research explains how intrapersonal, interpersonal and 
structural constraints/facilitators (e.g. health concerns, absence of 
travel companions and emotional stress) influence travel behaviours 
among senior tourists. Significantly, the application of LCM in relation 
to travel behaviours has been supported by many previous studies (Lai 
et al., 2013; Nyaupane et al., 2004).  

According to Mannell and Zuzanek (1991), travel constraints are 
temporary in nature, which contradicted some earlier studies indicating 
that travel constraints are relatively stable and permanent. In addition, 
Jackson and Dunn (1991) argue that the importance of travel 
constraints may change in different contexts. Thus, this study takes the 
initiative trying to look at the temporary nature of travel constraints 
during the COVID-19 pandemic. Previous studies of travel constraints 
suggest that there are many inconsistencies concerning the 
relationship between travel constraints and intention to travel. For 
example, Lee et al. (2012) imply that there is no significant relationship 
between travel constraints consisting of structural, interpersonal and 
intrapersonal constraints and intention to travel. However, Huang and 
Patrick (2009) argue that travel constraints are negatively correlated 
with intention to travel. More significantly, Koronios et al. (2020) find 
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that only intrapersonal and structural constraints have a negative 
impact on sport spectators’ consumption intention. Similarly, Huang 
and Hsu (2009) stress that only disinterest, a component of 
intrapersonal constraints, has a negative effect on intention to travel. 
These inconsistent findings indicate a necessity of investigating the 
relationship between travel constraints and behavioral intention amid 
the current COVID-19 pandemic (Li et al., 2020). 

Intrapersonal constraints refer to an individual’s inner 
psychological states and attributes, including anxiety, stress, 
depression and perceived low self-skill, that influence behavioural 
preferences rather than interventions towards the relationship between 
behavioural preferences and activity participation. This type of 
constraints are extremely important because they are very personal, 
and they differ from one person to another. Jackson et al. (1993) 
specifically state that there is a hierarchical order among the three 
constraints of LCM, and individuals confront interpersonal and 
structural constraints only after interpersonal constraints are properly 
addressed. Based on the hierarchical order, it is explained how people 
negotiate and form travel decisions in a step-by-step process for 
pursuing their leisure desires. However, the sequential hierarchy of 
LCM is challenged by some past studies. Godbey et al. (2010) argue 
that LCM is a circular model, and the relative importance of each type 
of travel constraints is determined by a specific context or situation. In 
addition, intrapersonal constraints are unstable due to the fact that an 
individual’s psychological attributes may change over time (Crawford, 
et al., 1991; Davras et al., 2019; Kattiyapornpong & Miller, 2009). 
Therefore, special attention needs to be paid on intrapersonal 
constraints, and it is necessary to further examine how this factor 
influences travel behaviours. 

In terms of interpersonal constraints, they result from either an 
individual’s social interactions or the relationship with other people, 
such as family members and friends. In other words, an individual’s 
willingness to travel or participate in a leisure activity decreases when 
there is an absence of companions. However, this type of constraints 
may not be influential if an activity could be performed without any 
partners (Crawford et al., 1991; Davras et al., 2019). Besides, the level 
of involvement in leisure activities may play an important role 
determining the impact of interpersonal constraints. Gilbert and 
Hudson (2000) investigated travel constraints of skiing between 
participants and non-participants. Comparatively, participants are less 
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likely to encounter interpersonal constraints and non-participants have 
more concerns on intrapersonal constraints. If an individual is truly 
interested in travel, interpersonal constraints seem less influential, and 
he or she probably will travel even without any travel partner. As a 
matter of fact, many travel destinations have been paying an increasing 
attention to the solo travel market in recent years (Seow & Brown, 
2018). 

The structural constraints are related to cost, time and space. 
The three factors are important components of structural constraints in 
a tourism context. (Lai et al., 2013; Nyaupane & Andereck, 2008). 
There are studies suggesting that interpersonal constraints may not be 
well-suited, such as Koronios et al. (2020), Bonn et al. (2016) and Lai 
et al. (2013). They found that only structural and intrapersonal 
constraints significantly influenced participation intention, and  
interpersonal constraints were not relevant. Therefore, this study only 
intends to examine both intrapersonal and structural travel constraints 
of LCM in the context of Malaysian consumers amid the COVID-19 
pandemic.  

The COVID-19 pandemic may have reshaped Malaysian 
consumers’ inner psychological attributes towards travel, which could 
consequently have changed their behavioral preference towards travel 
(Li et al., 2020; Jackson et al., 1993). Intrapersonal constraints are a  
reflection of how people perceive their own abilities and beliefs 
(Jackson et al., 1993). Under the influence of the global pandemic, 
individuals are very likely to feel anxious about their own health, and 
associate travel with a variety of health risks (Neuburger & Egger, 
2020). As a result, they may doubt whether they are able to travel safely 
even if they are truly interested in travel. When Malaysian consumers 
encounter more intrapersonal constraints, their intention to travel 
decreases accordingly. Meanwhile, most countries have taken some 
forms of travel restrictions (e.g. mandatory PCR test and quarantine) 
to prevent the spread of the airborne virus (Li et al., 2020). Thus, 
structural constraints have arguably become more salient, especially 
for those who want to travel to another country. When Malaysian 
consumers perceive a higher level of cost (e.g. time and money) to 
travel, they may restrain their travel intention (Li et al., 2020). 

Perceived travel risks are a growing interest in many studies as 
it is an important concept that relates to consumer behaviour in 
developing trust and intention. In the travel and tourism context, it is 
linked to the service industry with high intangibility and experience. 
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Thus, it is involved with a high degree of uncertainty (Kovacs et al., 
2011; Quester & McOmish, 2005). The perceived travel risks are 
defined as an individual or consumer’s evaluation of uncertainties and 
negative consequences before visiting a destination (Resinger & 
Movondo, 2005). Travellers will probably change their plan if the risks 
perception towards a destination caused by unfavorable events, such 
as infectious disease and natural disaster, create excessive anxiety or 
other negative emotions among them. This is crucial because risks are 
important indicators in travel decisions, and many travellers prioritize 
safety when they make travel decisions. 

In the extant literature, there are many inconsistencies with 
regard to the impact of perceived travel risks on travel intention 
pertaining to psychological, financial factors (Chew & Jahari, 2014), 
anxiety towards destination regarding cultural differences and terrorism 
(Resinger & Movodo, 2005). The inconsistent relationship is also found 
between risk perceptions, including perception upon infectious 
disease, natural disaster, and travel intention (Hsu et al, 2009; Kozak 
et al., 2007). Among various physical risks, terrorism, health issues, 
and epidemic diseases seem to have greater impacts on tourism 
industry (Chee & Jahari, 2014; Khan et al., 2017). How an individual 
perceives travel risk may be seen as an overall evaluation towards 
uncertainties in relation to travel behaviours (Resinger & Movodo, 
2005). The correlation between travel constraints and travel intention 
may be influenced by this overall evaluation (Khan et al., 2019). Amid 
the COVID-19 pandemic, people are less likely to travel out of health 
concerns if they perceive a high level of travel risks (Neuburger & 
Egger, 2020). 

Based on the literature review, there are eight hypotheses 
developed for this study. Travel constraints (i.e. structural cost, time, 
space, and intrapersonal constraints) negatively influence intention to 
travel/go holiday among consumers during the COVID-19 pandemic 
and perceived travel risks moderate the negative relationship between 
travel constraints and intention to travel/go holiday. More precisely, the 
negative relationship becomes stronger when the level of perceived 
travel risk is higher in relation to the COVID-19 pandemic. The eight 
hypotheses are listed below, 

H1: Structural cost has a negative impact on travel intention among 
Malaysian tourists.  
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H2: Structural time has a negative impact on travel intention among 
Malaysian tourists.  

H3: Structural space has a negative impact on travel intention 
among Malaysian tourists.  

H4: Intrapersonal travel constraints have a negative impact on travel 
intention among Malaysian tourists.  

H5: Perceived travel risk strengthens the negative relationship 
between structural cost and travel intention among Malaysian 
tourists.  

H6: Perceived travel risk strengthens the negative relationship 
between structural time and travel intention among Malaysian 
tourists.  

H7: Perceived travel risk strengthens the negative relationship 
between structural space and travel intention among Malaysian 
tourists.  

H8: Perceived travel risk strengthens the negative relationship 
between intrapersonal travel constraints and travel intention 
among Malaysian tourists.  
 

 
Figure 1 : Theoretical Framework 
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 Methodology 

The survey is the predominant research method used in this 
study. The data for this study was collected by using self-administered 
questionnaires conveniently through a snowball sampling technique. 
The data was collected from a convenience sample of individuals 
(office workers), and there was no control on the sample size of each 
respondent group in terms of demographics. The reason to apply this 
sampling method is to accelerate the data collection process and to 
collect data from reliable respondents who are financially capable to 
travel (Aziz et al., 2003; Aziz, 2018). Respondents were invited to 
complete an anonymous survey questionnaire that took approximately 
10 minutes for them to complete. 500 questionnaires were distributed 
to individual respondents through snowballing technique in the 
identified central business districts throughout primary areas of the 
Klang Valley from 15 to 30 June 2020. Eventually, the study managed 
to collect 357 usable questionnaires. Lewis (1984) stated that the larger 
the sample size is, the smaller the sampling error is in a quantitative 
research. 

This study’s measurements were adapted from previous studies 
with all constructs measured using a six-point Likert scale despite all 
the original items were measured in Likert scales of 5 or 7. The 
constructs of travel constraints were specified by an adaption of Bonn 
et al., (2016) and Nyaupane and Anderacks (2008) with 21 items. While 
the Perceived Travel/Holiday Risks consists of 6 items were modified 
from Desivilya et al., (2014) and Khan et al. (2019). The intention to go 
holiday/travel construct has 3 items adapted from Khan et al. (2019). 
The scaling of measurement, this study based on Staffords and Wells 
(1998) and Powpaka (1996) with all constructs measured using a six-
point Likert scale. This is to avoid the clustering of responses at the 
neutral point because respondents usually use a neutral response as 
a dumping point when they prefer not to choose, or they have no 
opinion on the statement given (Aziz, 2018). Furthermore, it is argued 
that a neutral point lures the respondent to remain non-committal 
towards the questionnaire (Quee, 2002). Therefore, each item of the 
questionnaire had the anchors of "Strongly Disagree" and "Strongly 
Agree", using six-point Likert scales. 

With regard to the arrangement of the questionnaire, there are 
5 sections. Part 1 includes items measuring Structural Constraints 
which covers a) structural cost, b) structural time and c) structural 
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space. Part 2 provides information on Intrapersonal Constraints 
towards Intention to travel/holidays. Part 3 of the questionnaires 
elaborates on the Perceived Travel Risk. Part 4 contains questions 
related to Intention to Travel/Holiday. The final part of the 
questionnaires (Part 5) provides demographic profiles of the 
respondents. 

 Data Analysis 

The following Table 1 represents the demographic profile of the 
respondents. The frequency table indicates the percentage of 
respondents answering the questionnaires. In terms of age, 48.7% of 
the respondents are in their twenties, 42.5% of the respondents are in 
their thirties, and the rest of them belong to the age groups of forties 
and above. In terms of education level, 47.8% of the respondents have 
a bachelor’s degree followed by 23.2% with a master’s degree. As for 
diploma and below, the percentage is 26%. Only 2.9% of the 
respondents are in the category of professional certificate or PhD. The 
highest percentage of respondents hold a bachelor’s degree, which is 
mainly because the majority of the respondents are in the age groups 
of twenties and thirties. Concerning annual individual income, 29.7% of 
the respondents come from the annual income group between 
RM30,000 to RM39,999, followed by 21.8 % from the annual income 
group between RM40,000 to RM49,999 and 10.6% from the annual 
income group between RM50,000 to RM59,999. 

Table 1 : Demographic Profile 

Item Classification Frequency Percentage 
Gender Male 162 45.4% 
 Female 195 54.6% 
Race Bumiputra 195 54.6% 
 Chinese 83 23.2% 
 Indian 79 22.2% 
Age Below 20 3 0.8% 
 20-29 174 48.7% 
 30-40 151 42.3% 
 41-55 26 7.4% 
 Above 56 3 0.8% 
Education Secondary school 33 9.2% 
 Diploma 60 16.8% 
 Bachelor 171 47.9% 



MALAYSIAN JOURNAL OF CONSUMER AND FAMILY ECONOMICS Vol 27, 2021 

209 

Item Classification Frequency Percentage 
 Master 83 23.2% 
 Professional/PhD 10 2.9% 
Annual Income RM10,000-19,999 10 2.8% 
 RM20,000-29,999 32 8.9% 
 RM30,000-39,999 106 29.7% 
 RM40,000-49,999 78 21.8% 
 RM50,000-59,999 38 10.6% 
 RM60,000-69,999 27 7.57% 
 RM70,000-79,999 16 4.48% 
 RM80,000-89,999 8 2.24% 
 RM90,000-99,999 6 1.68% 
 RM100,000-149,999 23 6.44% 
 > RM 150,000 13 3.64% 

Given the advantages of PLS-SEM in handling complex data 
and models, SmartPLS was adopted for data analysis (Ryan, 2020). 
Unlike CB-SEM, PLS-SEM can analyze abnormally distributed data 
(Hair et al., 2017). According to the calculation result of the collected 
data at https://webpower.psychstat.org/wiki/tools/index, the skewness 
and kurtosis of the data were out of the recommended threshold values 
(Hair et al., 2014; Long & Aziz, 2021), which affirms the application of 
SmartPLS for the study.  

Table 2 : Validation of The Measurement Scales 

Construct Item Outer Loading CR AVE 
Structural Cost (SC) SC1 0.917 0.91 0.719 

SC2 0.709   
SC3 0.942   
SC4 0.803   

Structural Time (ST) ST1 0.518 0.753 0.626 
ST3 0.992   

Structural Space (SS) SS1 0.561 0.81 0.595 
SS2 0.837   
SS4 0.877   

Intrapersonal Travel 
Constraints (ITTC) 

ITTC1 0.851 0.902 0.697 
ITTC2 0.776   
ITTC4 0.872   
ITTC5 0.836   
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Construct Item Outer Loading CR AVE 
Perceived Travel 
Risk (PTR) 

PTR1 0.831 0.872 0.613 
PTR2 0.8   
PTR3 0.899   
PTR4 0.515   
PTR6 0.808   

Intention to Travel 
(IN) 

IN1 0.918 0.843 0.654 
IN2 0.911   
IN3 0.536   

Regarding discriminant validity, heterotrait-monotrait (HTMT) 
ratio of the correlation was applied as a better alternative of Fornell and 
Larcker’s (1981) criterion (Henseler et al., 2016). Based on table 2, the 
measures of the research are not potentially overlapping as all the 
values are no greater than 0.90 (Gold et al., 2001).  

Table 3 : Discriminant Validity 

 ITTC PTR SC SS ST 
PTR 0.178     
SC 0.449 0.12    
SS 0.406 0.259 0.301   
ST 0.17 0.281 0.16 0.301  
TI 0.238 0.157 0.103 0.175 0.057 
Note: Discriminant validity established at HTMT 0.90 

After the confirmation of the measurement model, the structural 
model was assessed in relation to lateral collinearity issue, R2, beta 
and the corresponding t-values (Hair et al., 2017). According to Ringle 
et al. (2015), Variance Inflation Factor (VIF) is used to measure 
collinearity. Based on table 3, all outer VIF values are less than the 
suggested threshold value of 5 (Hair et al., 2011). Therefore, there is 
no potential collinearity problem in the research. 

Table 4 : Collinearity Test 

 ITTC PTR SC SS ST 
IN 1.481 1.252 1.247 1.255 1.095 

Then, a bootstrapping procedure was adopted with 500 
resamples to assess the significance and relevance of the proposed 
structural paths (Hair et al., 2017). Thus, t-values, p-values, coefficient 
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of determination (R2), effect size (f2), predictive relevance (Q2) and 
effect sizes (f2) were reported (Hair et al., 2014). 

Table 5 : Results of Hypotheses Testing 

Hypothesi
s  Relationship Beta 

Std 
erro
r 

T 
Value 

P 
Value LL UL Decision 

HI SC -> IN 0.001 0.08
3 0.013 0.495 -

0.115 
0.14
4 rejected 

H2 ST -> IN 0.056 0.07
1 0.791 0.215 -

0.109 
0.14
4 rejected 

H3 SS -> IN -0.002 0.06
7 0.037 0.485 -

0.092 
0.14
8 rejected 

H4 ITTC -> IN -0.198 0.06
1 3.231 0.001 -

0.329 
-
0.11
8 

supporte
d 

H5 SC*PTR -> 
IN 0.088 0.10

2 0.860 0.195 -
0.142 

0.19
0 rejected 

H6 ST*PTR -> 
IN 0.116 0.11

7 0.995 0.160 -
0.125 

0.22
7 rejected 

H7 SS*PTR -> 
IN -0.170 0.11

3 1.509 0.066 -
0.290 

0.07
2 rejected 

H8 ITTC*PTR -> 
IN 0.142 0.08

0 1.775 0.038 0.032 0.23
8 

supporte
d 

Notes: LL (lower limit) and UL (upper limit) at 95 percent confidence interval. 

According to table 5, only H4 and H8 are supported at 95% 
confidence interval with one-tailed testing. Regarding ITTC -> IN, β=-
0.198, t=3.231, LL=-0.329, UL=-0.118; About ITTC*PTR -> IN, 
β=0.142, t=1.775, LL=0.032, UL=0.238. Therefore, it is indicated that 
ITTC has a negative effect on IN, and the negative relationship 
between ITTC and IN will be stronger if PTR is higher. 

 
Figure 2 : Interaction Plot For The Moderating Effect of PTR on ITTC -> IN 
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Table 6 : Determination of Coefficient (R2) Predictive Relevance (Q2) and 
Effect size (f2) 

 R2 f2 Q2 

Construct    
ITTC  0.009  
PTR  0.068  
SC  0.014  
SS   0.009  
ST  0.000  
IN 0.127  0.041 

Table 6 shows the results of the coefficient (R2), effect size (f2) 
and predictive relevance (Q2) of the exogenous variables and 
endogenous variables in the research. The value of R2 is 0.127, which 
indicates that the model has a weak level of predictive accuracy of 
travel intention about f2, ITTC, PTR, SC and SS have a small, large, 
medium and small effect sizes respectively (Kenny, 2018). Concerning 
Q2, the value of the model is 0.041, indicating the structural model has 
a predictive relevance on travel intention (Hair et al., 2017).  

 
Figure 3 : Structural Model Assessment 
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 Discussion and Conclusion  

From a theoretical standpoint, the examined model provides 
researchers a conceptual paradigm for investigating how travel 
constraints and perceived travel risks influence consumer decisions in 
Malaysia amid the current COVID-19 pandemic. Based on the 
conceptual framework, data analysis of the research provides 
information on travel constraints and perceived travel risks affecting the 
intention to travel or to go on holiday among Malaysians. The present 
findings support  that the intrapersonal constraints among Malaysia 
consumers negatively influence the intention to travel during COVID-
19 pandemic. While the perceived travel risks strengthen the negative 
relationship between intrapersonal constraints and intention to 
travel/go holiday among consumers. 

The findings have been recognized as significant in other 
studies. For example, Davras et al. (2019) state that intrapersonal 
constraint is a personal related and unstable factor because an 
individual’s psychological attributes may change over time. In this 
research, the psychological factors related to intrapersonal travel 
constraints are feelings of anxiety, stress, depression due to the 
COVID-19 pandemic. Furthermore, there is a clear hierarchical order 
among all types of travel constraints, and intrapersonal travel 
constraints are the first ones to be encountered for consumers 
(Jackson et al., 1993). Hence, intrapersonal travel constraints are 
considered the most important travel constraints during the 
unprecedented pandemic among Malaysians. Other travel constraints, 
structural constraints (time, space and cost) and interpersonal 
constraints did not play any significant roles in the current situation.  

The COVID-19 pandemic may significantly impede the market 
position and competitiveness of tourism related organizations and 
destination authorities. Therefore, being aware of travel constraints is 
crucial for tourism and hospitality organisations that attempt to 
convince consumers to travel and purchase travel related 
products/services. The anticipated constraints, especially the 
intrapersonal constraints on intention to travel, are vital in the current 
context of a global pandemic. As a result, tourism managers need to 
recognize the importance of intrapersonal travel constraints and 
perceived travel risks, so as to mitigate their negative impacts through 
strategic marketing activities aiming to alleviate consumers’ negative 
perception, and improve  the identified problems. 
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For any manager of tourism and travel related organisations and 
destinations, a major concern is how to work through the barriers of 
intention to travel/holiday by designing marketing strategies that are 
able to reduce those travel constraints. For example, developing 
consumers’ trust towards travel will assist travel destinations in the 
long-term recovery stages. They need to have goals that focus on 
normalcy in the long term. The authorities must facilitate and foster trust 
between businesses and consumers. The trust should cover all the 
stakeholders among tourism and travel related businesses. Travel 
destinations should communicate to consumers that they are 
committed to provide physical and emotional support for tourist’s 
safety. By forming strategic alliances, tourism related stakeholders, 
such as hotels, cooperate with the healthcare industry for providing 
positive impacts to the society amid the COVID-19 (Goslling et al., 
2020). Engaging customers actively through social media, tourist 
businesses could enhance the initiatives to protect customer safety. In 
addition, they should enhance customer touchpoints online, and keep 
the roles to deliver the best experience as much as possible with new 
technology adoption in services. 

This study has some limitations as well. First, this study mainly 
focused on travel constraints and perceived travel risks of Malaysian 
consumers during the COVID-19 pandemic. There may be different 
factors affecting travel intention among consumers from other 
countries. Second, data for the research was only collected during the 
COVID-19 pandemic. It is suggested that future researchers could 
investigate travel constraints of Malaysian consumers after the COVID-
19 pandemic, which may produce more valuable insights and 
information by comparing with the current study or studies from 
different countries. The comparison with regard to the pandemic may 
provide better explanations in understanding travel constraints.  

In addition, the current study did not capture other factors that 
could influence leisure constraints, such as a level of acculturation and 
demographic information. Future studies are needed to investigate 
what other factors are associated with travel constraints among 
Malaysian consumers. Consumers of different age groups may 
perceive travel constraints and perceived travel risks in a different 
manner. It would be interesting if future researchers compare young 
and older generations, as well as other sociodemographic variables in 
terms of the relationship between travel constraints and perceived 
risks. 
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This study enhances our knowledge with regard to the effect of 
travel constraints on intention to travel and bridges the literature gap by 
testing the moderating role of perceived travel risks on the relationship 
between travel constraints and travel intention. In addition, it provides 
some meaningful insights for DMOs, marketers and tourism and 
hospitality managers about consumer behaviour during the COVID-19 
pandemic. The findings enrich our understanding of why individual 
consumers refrain from travelling during pandemic. The findings 
provide important information that destination and hospitality marketers 
can utilize to develop the right strategies or ways to increase 
confidence and trust towards travel destinations among Malaysian 
consumers in the future. 
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