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Abstract 
Individual’s attitudes towards money are developed through the socialisation 
process in the growing process. Money attitudes may reflect an individual’s 
perception towards life satisfaction (LS). This study explores the association 
between money attitudes and LS among Malaysian adolescents. This study 
examines the relationship of the six dimensions of money attitudes and LS. 
The six dimensions of money attitudes are anxiety, power/prestige, retention, 
distrust, entitlement, and conscientiousness. By applying a purposive 
sampling method, a sample of 399 secondary school students aged between 
13 and 19 in the Klang Valley was collected. Using the structural equation 
modeling, PLS-SEM, the study found that the adolescents’ LS was related to 
money attitudes. The money attitudes dimensions of retention, distrust, and 
conscientiousness were found to be significantly positively related with LS, 
while the dimensions of anxiety, entitlement, and power were negatively 
related with LS. The findings suggest that putting less value on the importance 
of money may effectively improve LS. 

Keywords: Money attitudes, life satisfaction, adolescents 
 

 Introduction 

Life satisfaction (LS) is an individual’s comprehensive 
evaluation of life at a particular time (Ackerman, 2020). LS is perceived 
as a positive or negative assessment from the perspective of life events 
that cause an individual to become either more enthusiastic and 
euphoric, or more dissatisfied and unhappy (Dinener, et al., 2009). A 
series of evaluation on the various aspects of life including family, 
education, working condition, and financial situation can influence 
whether an individual’s life desires and aspirations have been satisfied 
(Campara, et al., 2017). 
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Most past studies assessed the association between the LS of 
children and adolescents with personal and/or social resources and 
family economic hardship, and how these factors influence the youths’ 
subjective well-being and LS through parent- or family-adolescent 
relationships (Huebner, 1994; Park & Huebner, 2005; Rabotec-Šarić, 
et al., 2008; Shek & Liu, 2014). Yet, there is a lack of study that 
focusses on the influence of adolescents’ subjective attitudes on LS, 
particularly attitudes towards money (Jhang, 2018). Money may 
influence other factors in increasing an individual’s LS as money is not 
only a medium of exchange but also a means for happiness and well-
being (Cheung & Lucas, 2014; Rimple & Taneja, 2012).  

Money attitudes, defined as meanings, mindset, and feelings 
regarding money, are attained through socialisation and are developed 
during early childhood (Rutherford & DeVaney, 2009; Tang et al., 
2005). Modern society has changed adolescents’ materialism 
consumption values; great materialistic values may cause the 
individual to have a lower life satisfaction level (Richin & Dawson, 
1992). Based on statistics from 2015 to 2019, 85,000 people who are 
bankrupt are those aged between 35 and 44, which is the highest 
number of cases reported at 35%, followed by those aged between 25 
and 34 with 25.3%. This indicates a serious financial security problem 
among adolescents which are related with their attitude towards 
money. For many adolescents, success has been monetised and 
flaunting power-prestige, status, and wealth are considered a sign of 
success, which indicate that money attitudes may influence 
adolescents’ LS and upward social comparison (Beutler & 
Gudmunson, 2012; Jhang, 2018). The growing importance of attitude 
towards money in the transition from youth to adulthood illustrates the 
importance of money attitudes in shaping a positive lifestyle and 
promoting LS which may reduce financial and social dysfunction, and 
family problems in the future. Therefore, this study explores the effects 
of money attitudes on LS among adolescents in the Malaysian context. 

 Literature Review 

 Life satisfaction (LS) 

LS is the overall assessment of a person’s life. Buetell (2006) 
defines LS as “an overall assessment of feelings and attitudes about 
one’s life at a particular point in time ranging from negative to positive”. 
It indicates “how much the person likes the life he/she leads” (Ruut 
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Veenhoven, 1996). The two main theories on LS are bottom-up 
theories and top-down theories (Headey, et al., 1991). Bottom-up 
theories hold that life satisfaction is the result of satisfaction in the 
domains of life such as work, family and friends-relationship, personal 
development, social-economic status, and health. Top-down theories 
hold that life satisfaction determines the domain-specific satisfaction. 
The top-down perspective is a dispositional enlightenment which 
asserts that differences in a person’s personality and trait affect their 
life satisfaction level. (Diener et al. 2003; Steel et al. 2008; Loewe et 
al., 2014). The personal values of an individual such as family and 
social values are related to overall life satisfaction (Kislev, 2018). 
Money and personal attitude affect people’s lifestyle and decision-
making. There are several studies about the influence of money and 
money attitudes towards a person’s well-being and satisfaction level. 
For example, money attitudes may influence work-related attitudes 
(e.g., commitment, job satisfaction, life satisfaction) and subjective 
attitudes (Tang et al., 2012). 

 Money Attitude 

More than just a medium of exchange, money is also a symbol 
of power, achievement, and success. Several money attitude scales 
have been developed to measure an individual’s underlying belief and 
feeling towards money, including the Money Attitude Scale (MAS) 
(Yamauchi & Templer, 1982), the money beliefs and behaviour scale 
(Furnham, 1984), and the money ethics scale (Tang, 1995). MAS, 
developed by Yamauchi and Templer (1982) is the most influential and 
common scale applied by researchers due to its satisfactory internal 
reliability across cultures and short list of items. There are four 
subscales in MAS to measure attitude towards money namely 
power/prestige, retention-time, distrust, and anxiety. MAS 
power/prestige signifies money as a means of achieving and gaining 
social status, recognition, and power as well as a symbol of having 
attained them. MAS retention/time measures an individual’s attitude 
towards future budget and financial security. MAS distrust expresses 
the sensitivity level of an individual towards the cost of goods and 
services. MAS anxiety refers to an individual’s anxious feeling 
associated with owning insufficient money. 

Beutler and Gudmunson (2012) also developed a money 
attitude scale with two subscales which are entitlement and 
conscientiousness. These subscales are particularly applied for 
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adolescents. Entitlement refers to “an attitude in which adolescents feel 
their parents are obligated to provide and pay for the things they want 
or believe they deserve” (Beutler & Gudmunson, 2012, p.19). It holds 
the adolescents’ belief that they should have access to their parents’ 
financial resources and it is their parents’ obligation to pay for what they 
desire. Conscientiousness means “adolescents’ acknowledgement of 
responsibility towards their parents for how they spend the money 
allocated to them” (Beutler & Gudmunson, 2012, p.21). It is comprised 
of frugality, repaying others, and prudent consumption habits. 

 Money Attitude and Life Satisfaction 

Studies on the relationship between money attitudes and LS are 
limited and the findings from several past studies are mixed. Individuals 
that consider money as a symbol of achievement and success tend to 
have higher self-actualisation satisfaction and are found to be 
significantly positively associated with LS (Taormina & Gao, 2013). 
However, this is not applicable to the poor who tend to compare their 
material resources with rich people and may have low LS due to a 
perception of inferiority that results in negative attitudes (Wheeler & 
Miyake, 1992). Furnham and Lewis (1986) claimed that the effects of 
money attitudes on peoples’ lives are extensive, including their 
motives, goals, well-being, and interpersonal relationship. Relevantly, 
Tang (1992) asserted that those who budget their money well have a 
high LS level. 

By conducting longitudinal studies, Shek (2008) and Shek and 
Lin (2014) found that adolescents with economic disadvantages have 
a lower level of LS. By testing the 5 subscales of MAS, Jhang (2018) 
found that only significant positive changes in power/prestige and 
significant negative changes in quality influenced the longitudinal levels 
of LS among poor adolescents in Taiwan, while other MAS subscales 
(e.g., retention/time, distrust, and anxiety) were found to be 
insignificantly related. Therefore, the hypotheses proposed in this study 
are as follows: 

H1:  Money attitude of power/prestige has a positive effect on LS. 
H2:  Money attitude of retention/time has a positive effect on LS. 
H3:  Money attitude of distrust has a negative effect on LS. 
H4:  Money attitude of anxiety has a negative effect on LS. 
H5:  Money attitude of entitlement has a negative effect on LS. 
H6:  Money attitude of conscientiousness has a positive effect on LS. 
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 Methodology 

The constructs of money attitudes were measured using a 21-
item Money Attitude Scale (MAS) adopted from Yamauchi and Templer 
(1982). There are 4 subscales in the MAS which are retention, power, 
distrust, and anxiety. Moreover, two additional money attitude scales 
developed by Butler and Gudmunson (2012) were also adopted 
namely, entitlement (6 items) and conscientiousness (4 items). The 
Satisfaction with Life scale by Diener, Emmons, Larsen, and Griffin 
(1985) was adopted to measure LS; it consists of 5 items. All items of 
the constructs were measured in a 5-point Likert scale (1 = strongly 
disagree to 5 = strongly agree). 

The study applied a purposive sampling method in collecting 
data through a self-administrated questionnaire involving adolescents 
from Klang Valley, Malaysia. At present, adolescents refer to those 
whose age range from 10–19 years old. However, this study only 
covered secondary school students aged 13–19 years old due to their 
ability to comprehend the questions in the questionnaire. 

In determining the adequate sample size of the study, a G-
Power was applied (Faul, et al., 2007) with a statistical power of 85% 
and an effect size of 0.15 as recommended by Cohen (1988) for a 
behavioural science research. In order to test the model with seven 
predictors, the minimum sample size required for this study is 115. As 
a total of 399 respondents were collected, the sample size is sufficient.  

This study applied a self-administrated assessment in a single-
informant approach in the data collection process. Therefore, Harman’s 
one factor test was used to examine the Common Method Variance 
(CMV) (Podsakoff, MacKemzie, et al., 2003). For Harman’s one factor 
test, one fixed factor is extracted from all principal constructs and the 
extracted factor should explain less than 50% of the variance. The 
Harman’s one-factor test showed that one of the components 
explained 13.790% of the variance, indicating that the CMV is not a 
problem for a structural equation modeling. 

A Web-Power statistical power analysis online was applied to 
examine multivariate normality. The p-value of Mardia’s multivariate 
skewness and kurtosis coefficients were less than 0.05, suggesting 
that the data in the study was multivariate non-normality in nature. A 
variance-based partial least square–structural equation modeling 
(PLS-SEM) method was applied in the study to test the model using 
Smart PLS 3.2.8 software (Ringle, et al., 2015). 
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 Findings 

 Descriptive Analysis 

Table 1 depicts the descriptive analysis of the demographic 
characteristics and variables in the study. Of the six dimensions of 
money attitudes, conscientiousness has the highest mean rating, 
whereas power has the lowest. The mean of LS was relatively high with 
4.235. Almost 60% of the 399 respondents were female. A majority of 
the respondents were lower secondary students (42.4%) while one-
third of them were upper secondary students. The distribution of 
ethnicity of the study was consistent with the national ethnicity structure 
distribution, in which 63.7% were Malay, 23.3% Chinese, 12.5% Indian, 
and 5% consisted of other races. Most of the respondents (96%) in the 
study came from B40 and M40 families with a monthly income of less 
than RM10,000. 

Table 1 : Descriptive Analysis of Demographic Characteristic and All 
Variables 

Variable Frequency (Percentage) Mean (SD) 
Money attitudes: 
Power/prestige 
Retention/time 
Distrust 
Anxiety 
Entitlement 
Conscientiousness 
Life satisfaction 

 
 
 

 
2.455 (0.767) 
3.086 (0.934) 
3.272 (0.647) 
3.377 (0.678) 
2.994 (0.751) 
3.686 (0.723) 
4.253 (1.093) 

Demographic Characteristics   
Gender: 
Male 
Female 

 
167 (41.9%) 
232 (58.1%) 

 

Age: 
13–14 years old 
15–16 years old 
17–19 years old 

 
169 (42.4%) 
98 (24.6%) 
132 (33.1%) 

 

Ethnicity: 
Malay 
Chinese 
Indian 
Others 

 
254 (63.7%) 
93 (23.3%) 
50 (12.5%) 
2 (5.0%) 
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Variable Frequency (Percentage) Mean (SD) 
Family Monthly Income: 
Less than RM3000 
RM3000–RM4999 
RM5000–RM9999 
More than RM10000 

 
139 (34.8%) 
145 (36.3%) 
99 (24.8%) 
16 (4.0%) 

 

 
 Measurement Model 

The measurement model was assessed by measuring the 
convergent validity and the discriminant validity. The convergent 
validity is determined by the factor loading average variance extracted 
(AVE) and composite reliability (CR) (Hair, et al., 2017). The 
convergent validity results (as in Table 2) show that the items’ loading 
was higher than 0.5, the AVE values were greater than 0.5, and the CR 
values were 0.7. This indicates that the constructs are valid and 
reliable. Eight low factor loading items (D2, D3, D4, D5, P8, A1, A6, E6) 
were dropped from the model. 

Table 2 : Measurement Model: Convergent Validity 

Construct Item Loadings AVE CR 
MAS: Anxiety A2 0.765 0.539 0.820  

A3 0.894 
  

 
A4 0.625 

  
 

A5 0.617 
  

MAS: Distrust D1 0.794 0.643 0.844  
D6 0.840 

  
 

D7 0.770 
  

MAS: Power P1 0.640 0.561 0.910  
P2 0.802 

  
 

P3 0.783 
  

 
P4 0.714 

  
 

P5 0.743 
  

 
P6 0.853 

  
 

P7 0.742 
  

 
P9 0.695 
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Construct Item Loadings AVE CR 
MAS: Retention S1 0.876 0.712 0.936  

S2 0.858 
  

 
S3 0.850 

  
 

S4 0.879 
  

 
S5 0.881 

  
 

S6 0.705 
  

Entitlement E1 0.791 0.627 0.893  
E2 0.833 

  
 

E3 0.856 
  

 
E4 0.813 

  
 

E5 0.650 
  

Conscientiousness S1 0.692 0.628 0.870  
S2 0.776 

  
 

S3 0.878 
  

 
S4 0.811 

  

Life Satisfaction L1 0.800 0.701 0.903  
L2 0.867 

  
 

L3 0.874 
  

  L4 0.805 
  

The discriminant validity was assessed using the HTMT criterion 
as suggested by Henseler, et al. (2015). Table 3 shows that the HTMT 
were less than the threshold of 0.85, indicating that the discriminant 
validity was confirmed (Kline, 2011). 

Table 3 : Discriminant Validity (HTMT criterion) 

Construct 1 2 3 4 5 6 7 
1. Anxiety 

       

2. Conscientiousness 0.189 
      

3. Distrust 0.504 0.391 
     

4. Entitlement 0.258 0.175 0.129 
    

5. Life Satisfaction 0.163 0.49 0.218 0.343 
   

6. Power 0.102 0.338 0.252 0.286 0.231 
  

7. Retention 0.384 0.105 0.200 0.165 0.273 0.177 
 

 
 Structural model 

Prior to hypotheses testing, the variance inflation factor (VIF) 
was examined to test the presence of multicollinearity in the model. The 
VIF values of the exploratory constructs varying from 1.190 to 1.265 
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were less than 5, indicating that there were no collinearity problems 
among the predictor latent variables (Hair et al., 2017). 

The hypotheses were tested by performing a bootstrapping 
procedure with a resample of 1,000 (Hair et al., 2017) to assess the 
beta coefficients, t-values, p-values, and bootstrapped confidence 
intervals. The structural model results are presented in Table 4. 

Table 4 : Structural Model 

Hypothesis  Std 
beta 

Std 
error 

t-value p-value BCI LL BCI UL 

H1: Anxiety -> LS -0.128 0.047 2.740 0.003 -0.191 -0.041 
H2: Retention -> LS 0.192 0.037 5.151 0.000 0.132 0.253 
H3: Power -> LS -0.084 0.042 2.009 0.023 -0.149 -0.015 
H4: Distrust -> LS 0.118 0.047 2.511 0.006 0.034 0.191 
H5: Entitlement -> LS -0.180 0.043 4.172 0.000 -0.249 -0.114 
H6: Conscientiousness -> LS 0.323 0.049 6.609 0.000 0.239 0.400 

The results show that money attitude subscales of retention (% 
= 0.192, t = 5.151, p < 0.01), distrust (% = 0.118, t = 2.511, p < 0.01), 
and conscientiousness (% = 0.323, t = 6.609, p < 0.01) were statistically 
significant and positively influence the adolescents’ LS. On the other 
hand, money attitude subscales of anxiety (% = -0.128, t = 2.740, p < 
0.01), power (% = -0.084, t = 2.009, p < 0.05), and entitlement (% = -
0.180, t = 4.172, p < 0.01) have a statistically significant negative 
influence on adolescents’ LS. All hypotheses in the study (H1, H2, H3, 
H4, H5, and H6) were statistically supported.  

The R2 value for LS is 0.295 indicating that 42.7% of the 
variance in LS was explained by the constructs in the model (i.e., 
anxiety, retention, power, distrust, entitlement, and conscientiousness). 
This outcome exceeded the value of 0.26 as proposed by Cohen 
(1988), implying the presence of a substantial predictive accuracy 
within the research model of this study. As suggested by Hair et al. 
(2017), the change in R2 value is used to examine the effect size, f2 
(Table 5). The effects of all money attitude subscales were relatively 
small except for conscientiousness, whose effect size was moderate 
on LS. 
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Table 5 : The R2, f2 and Q2 values 

Hypothesis relationship R2 f2 Q2 
H1: Anxiety -> LS 0.295 0.018 0.193 
H2: Retention -> LS  0.045  
H3: Power -> LS  0.008  
H4: Distrust -> LS  0.016  
H5: Entitlement -> LS  0.040  
H6: Conscientiousness -> LS  0.123  

The blindfolding procedure was assessed to examine the 
predictive relevance of the model as recommended by Hair et al. 
(2017). The Q2 values for LS (Q2 = 0.193) were greater than 0 (Fornell 
& Cha, 1994), indicating that the model has adequate predictive 
relevance. 

 Discussion 

Conscientiousness has the highest mean out of the six money 
attitude dimensions, showing that Malaysian adolescents are cautious 
in their spending habits since they are careful about how to allocate 
their spending. In relation to the MAS dimensions, distrust and anxiety 
have high mean scores which was similar with the individuals’ attitudes 
towards money in Western studies (Medina et al., 1996). Consistent 
with past findings, having high scores in the MAS anxiety dimension 
indicate that the youth tend to be concerned about money while 
simultaneously viewing money as a way to avert from anxiety (Roberts 
& Jones, 2001; Yamauchi & Templer, 1982). MAS power dimension 
had the lowest mean of all money attitude dimensions (Table 1), 
reflecting the low impact of the attribute on younger people (Jhang, 
2018). Tang (1995) finds that age and money attitude scores were 
positively associated as adults tend to value money as a factor of 
success (Jhang, 2018).  

The results of the PLS-SEM analysis show that the data 
corroborated all research hypotheses that LS is highly associated with 
money attitude dimensions for Malaysian adolescents. The high self-
reference of MAS retention dimension was found to be significantly 
positively related with the LS of adolescents. This is consistent with 
past study findings on the direct relationship of being cautious with 
money and LS (Tang et al., 2002; Jhang, 2018). Malaysian adolescents 
are influenced by informal/formal education, local or traditional culture, 
religion, or life security when it comes to saving, especially for 
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precautionary purposes. As stated in Keynes’s money demand theory, 
being precautionary is a motive for individuals to hold money. 

The results show that the subscale of MAS distrust was 
significantly negative in relation to adolescents’ LS which contradicts 
with the hypothesis proposed in the study. This indicates that 
adolescents are not secure and posed about money, as they are not 
normally directly involved in family budget planning and debt decision-
making. They are also less sensitive to the cost of goods and services. 

The study revealed that the MAS power/prestige dimension was 
significantly negatively related with LS, but it had the lowest coefficient 
with a weak effect size on LS. This in line with Jhang’s (2018) findings 
on Taiwanese adolescents which may be reflected by the cultural trait 
of the younger group.  

The money attitude dimension of conscientiousness has a 
statistically significant positive relationship with LS with the highest 
coefficient, indicating that it has the greatest effect on LS. This supports 
the influence of being financially conscientious such as practising 
frugality, paying others back, and cultivating cautious spending habits 
on the level of LS as asserted by Buetler and Gudmunson (2015). 

Both MAS anxiety and power/prestige dimensions both have 
negative relationships with LS. Anxiety towards money makes 
adolescents uncomfortable and worried about their family’s financial 
situation in the current unstable economic climate, and the fear of not 
having enough money for their educational expenses may lead to a 
deterioration of the adolescent’s perception of LS. The results of the 
study revealed that the relevance of the MAS power/prestige 
dimension is discernable in Malaysian adolescents’ lives, where their 
dissatisfaction increases with the shortage of money as money is a 
symbol of success (Jhang, 2018). 

This study provides insight in helping to understand 
adolescents’ perception towards LS from a monetary perspective and 
guidance for future studies in the field of money attitudes and life 
satisfaction. This implies that the value of money as a symbol of 
success and pursuit of achievement are relatively less important for 
contemporary Malaysian adolescents. The adolescents are not 
arrogant with social influence in seeking status, external recognition, 
and acquisition. 
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 Limitations and Suggestions 

This study has few limitations. This study was carried out in the 
urban areas of the Klang Valley; thus, future studies should focus in the 
rural districts of the Klang Valley. Furthermore, there are other factors 
that may influence adolescents’ LS such as family relationship, family 
economic hardship and financial situation, and personal socialisation; 
these factors should be explored in future studies in the Malaysian 
context.   

 Conclusion 

This study examines the relationship between money attitudes 
and LS by applying the PLS-SEM method. The findings of the study 
support the validity and reliability of the adopted money attitude scale 
and LS among adolescents in Malaysia. The MAS retention and 
distrust dimensions, as well as conscientiousness were found to be 
significantly positively related with life satisfaction. On the other hand, 
MAS power/prestige and anxiety dimensions, as well as entitlement 
were significantly negatively related with LS. Based on the findings, 
adolescents should be guided to not put too much value on the 
importance of money. Instead, they should seek inner peace and 
spirituality to reduce the extent of self-relevance of MAS power/prestige 
and anxiety. Parents should reduce their children’s parental 
dependence and give more room for them to make decisions in their 
daily life, especially on money matters. 
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